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BRAND " 2014: YEAR OF TRANSFORMATION, STOCK MARKET TOP 10 RISERS
> CONSOLIDATION AND DISRUPTION PERFORMANCE Brand value appreciated by 54% among the

BrandZ™ 2014 Top risers, compared with 44% last year.
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'IMPORTANCE OF MARKETS
ECHNOLOGY

Tencenrﬁiﬂ , Linkedm Google’s rise symbolizes the strength of ° @

amazoncom the technology category.

Technology brands in the Global Top
100 total $827 billion, almost 30% of the y
value of the BrandZ™ Global Top 100. 10% 16%

Technology category rose 16% overall in
brand value. $271,893m $29,490m
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